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* An occasion to revie w some of the tenets of modern antitrust policy

(j and regulation
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e Consider other values at stake (control of information over the
internet)

/ * Consider institutional differences and approaches (FTC v. EC)



a ever that

* s there any markc ‘can leverage?

(X * Are available alternatives really «one click away»?




» Search bias as a biased co vana Fallacy» (Manne & Wright 2011)

* Searching strategies of G‘oogl.e' inspired by a (legitimate?) evolution of its
business model (away from the «ten blue links» paradigm)




o-regolatory tool

*FTC Cha|r evidence suggested that Google

was trying to ellmlnate competition, ( oogle S prlmary reason for changing
the look and feel of its search results to highlight its own products was to
improve the user experience».




policy?

e Who is damage oy 1 strategies and who bears the
burden of proof’? R—
/ * Competition or competitors? What is the true soul of EU antitrust



* Goals of Eur pe

* A need for «a more technological approach» in antitrust analysis and
/ focus on dynamic efficiency (Podszun 2014)



